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CASTING COMMERCIAL COACHING AND SEMINARS

CRITICAL ASSUMPTION: CONCePT OveR COPy
The ability to improvise well is the greatest and most useful skill a commercial actor can have at his disposal 
and is often the difference between who books and who doesn’t.  The commercial script is often viewed 
as a workable outline - they’ve sold the concept, but the words aren’t set in stone.  Consistently booking 
actors can play within the world of the commercial - giving the director many options on set.  Knowing 
how to play within the concept in a personal and specific way is what makes actors stand out. 

THe WHAT: SeAMLeSSLy PLAyING WITHIN THe CONCePT
If you can sum up the story of the script in 3 sentences, then you know the concept.  The goal is to under-
stand the concept instinctively and play within it.  The more you make it your own, the more real it will feel 
and the more original it will be.  Maintaining the tone and being specific can be the cherry on top.

• CONCEPT:  If this is true, what else is true? Concept over Copy.
• BE REAL:  ‘Make it your own’.  Use stuff from your real life.  Say things you would actually say.
• BE CLEAR: Be as specific as possible.  Name names, and call it out.  That’s funny.
• BE SEAMLESS:  Play as if what you’re saying is written.  Don’t elevate or subjugate your additions. 

THe WHeN: PRe-LIFe, BITS & BUTTONS
The copy tells us if there’s space for play and improvisation.  If you’re good at it, you should always look for 
a place to show your skill - whether it’s the beginning, in the middle, or at the end.  Taking advantage of 
the opportunity to show your understanding of the concept will set you apart if you do it well.

• Pre-Life:  The moments before the scene starts.  Playing here establishes character and reality to a scene.
• Bits:  Jokes in the middle of the copy.  Often this comes in the form of lists, or back and forth dialogue.
• Buttons:  The specific summary of the opinion of your character on what’s happened. Tone & content.

THe HOW: PReSeNT, POSITIve AND PLAyFUL
Approaching improv in our auditions with a present, positive and playful attitude can make all the differ-
ence. Genuinely trusting your understanding of the concept will give you a relaxed confidence that says, 
‘I’m ready, I dare you to book me.’

• PRESENT:  Listen, listen, listen.  To everything.  Your partner, the director, the concept.  Stay in the moment.  
• POSITIVE: Stay positive with yourself, others, and the product.  “One click up” in energy.
• PLAYFUL:  You don’t look dumb if you’re having fun. Create a genuinely fun experience - it’s all you have.
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